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Abstract: This presentation will discuss some best practices in using the latest
technology to assist in student and faculty recruitment.

Description of session:

This session will review recruiting activities of two departments at two universities.
In the not-too-distant past, many universities relied on their admission staff to find
new students. Universities are now asking faculty to be more involved in the
process. Departments are expected to have recruiting practices that keep
enrollments on the increase. This presentation will discuss how chairpersons in
distinct disciplines are using technology to promote their programs.

Western Illinois University, Department of Broadcasting and Journalism

Our recruiting strategy begins with our online presence. Most students still use the
college website in their searches for information. Locating key terms for Google
searches will place your department in the sites of prospective students.
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Once you get a student to your homepage, it should be fairly evident just exactly
what you have to offer. You are developing and promoting a brand, which is
essential for any business. We like to promote our department as an “award-
winning” program that provides hands-on learning opportunities.

We also feel it is important to provide pictures and videos of our students at work.
The videos should promote your activities and provide a connection to these
potential students.

We also believe it is essential to have a strong and steady presence on Facebook,
Twitter, and Instagram. These social media sites allow us to communicate with
current and potential students about our good news. Sign up for a YouTube
channel and place your videos there. It will allow you to track your views. During
the summer, we record short videos of our new students at their registration dates.
We share these videos with our “community”.

Our latest activity involves new and current students, as well as our alumni. We will
kick off a “crowdfunding” fundraising event this fall. We will use our social media
sites to encourage people to donate money for our program.

Monmouth University, Department of Health and Physical Education

With seven graduates in 2007-2008, 111 in 2015-2016, and 450 current
undergraduates, this newly formed department has experienced rapid growth. The
Health and Physical Education faculty promote internships and service learning
opportunities at home and abroad and emphasize preparation for graduate school.

The department transformed its faculty/staff page to “make it come alive” and more
accurately reflect the numerous ways faculty engage with students. Additions
include photos, videos, and hyperlinks to peer-reviewed and popular press articles.
Students and faculty candidate visitors to the department website now see greater
diversity and “action”.

Using social media platforms such as LinkedIn and Facebook, and search engines
such as Google, has led to an increase in the pool of highly qualified adjunct faculty.

The chair has created numerous videos that highlight courses such as Adventure
Education in Costa Rica and Guatemala Public Health, activities such as Zumba
Fitness and the community garden, and advising. The department has also worked
with Enrollment Management to utilize professional video services to create videos
that highlight departmental and student achievements.
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and-why-it-should
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