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In this age of high speed. electronic cormnunicaUon tech­
nologies, Extension bulletins and fact sheets are often re­
garded as less important or desirable than the new high-tech 
delivery systems. Yet studies of audiences, ranging from 
groups like farmers to the general public. find that publica­
tions are generaUy the most frequently mentioned source of 
Extension information. In fact. some studies report that 
publications are the preferred source of educational infor­
mation from Cooperative Extension (Yarbrough. 1987). 

Extension's stated mission of 
providing research-based informa­
tion to the public can be Improved by 
better understanding of how the 
public perceives. uses, and receives 
educational publications. The uses 
of publications, their distribution, 
and the attitudes of the audience 
toward particular publications are 
to some extent the product of the 
countyagent'sattltudes toward pub­
lications from Cooperative Extension. 

If agents are negative toward a 
publication they are likely to limit Its 
distribution or not use it at all. Even 
ifagents distribute publications that 
they don't like. their negative atti­
tudes may be picked up by the end 
user. 

The study reported in this paper 
examines these important percep­
tions and attitudes of county agents 
toward Cooperative Extension pub­
lications and publication support. 
The objective of this paper Is to pro­
vide an oveIView of agent attitudes 
toward the publications available 
from Cooperative Extension. 

Data for this study comes from a 
state-wide study of Cooperative Ex­
tension agents in all New York coun­
ties, Mail questionnaires were used 
to collect the data In the spring and 
summer of 1987, The initial mailing 
included a cover letter from the di­
rector of Extension, along with a 
postage-paid return envelope. A fol­
low-up letter was matled two weeks 
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