PReviews

“Enjoyment and Information Gain in Science Articles.
Alan Hunsaker, Journalism Quarterly, avlumn, 1879,
Val. 56:3.

One problem plaguing Extension writers everywhere
i5 how 10 get the scientist (o agree 10 acceptl @ more
popular version of his or her research. Somehow. sci-
entists fear their findings will be misinterpreted il they
are made readable for the average person. Hunsaker's
research offers the science writer some ammunition
when confronting the dubious scientist, He essentially
looked at the question of whether a science writer ¢an
convert dull journal reading into enjoyable magazine or
newspaper articles without sacrificing authenlicily. He
hypothesized that skilled science writing can increase
reader enjoyment withoul ¢ccasioning a decrease inin-
formation-gain.

To test this. Hunsaker selected a formal journal ar-
licle and drafted two other articles based upon the
source arlicle. One was modeled on a “typical”
Science News arlicle, as defined by the meaan scoras
for a sample of seven Science News articles on each of
18 contexlual variables. Because Science News arti-
cles are generally *'popularized.” he hypolhesized that
this would be the mosl enjoyable article according 1o
reader reports. The second arlicle was modeled on a
lypical Science article. The author hypothesized that

thig article would be more enjoyable & read than the

original journal article. but not as enjoyable as the less
formal Science News version,
The three articles were randomly distributed among
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71 community college students. with each student re-
ceiving one article. Subjects were given 15 minutes (o
read the article and then were asked to fill out a quas-
tionnaire which contained both “feeling” and “infor-
mation™ questions.

Two points are worth noting from this study. The first
is that reader enjoyment varied as a function of the type
of writing. As hypothesized. enjoyment increased as
the article became more popularized. The second point
is that increased reader enjoyment does not necessari-
ly result in decreased reader information gain. There
was no significant difference in correct answers 1o
questions from the three articles. The study shows it is
possible to present science information in a ferm that
lay people will read without sacrificing authenticity.

Larry Meiller. Universily of Wisconsin

“A Way to Reach Minorities: Multicullural Aware-
ness.” Benjamin Yep and Marynell Hollenbeck, Jour-
nal of Extension. March/April, 1979,

The authors of this arlicle contend that Extension
professionals and other human service organizations
may unintentionally be imposing their own cultural be-
liefs and practices on clientele with dilferent cultural
aspirations. To help professionals belter work with
minorilies, the authors have identilied three “intercul-
tural lifestyles™ practiced by racial minorities in this
country and suggest alternalives for working with the
differing groups.

Yep and Hollenbeck say three basic intercultural Ii-
festyles are pracliced by minorities: (1) cultural assimi-
lation. (2} cultural pluralism. and (3) cultural separation.
Minoritias in the cultural assimilation group sirive {o
become “totally Americanized”” and adopt the beliefs.
values. practices and language of the dominant Amen-
can culture. These people tend to reject their tradition-
al cultural background and their associations with other
people from the culture, In the second. cullural plura-
lism, the person tries to be bicultural and live in both
cullural environments. In the third lifestyle. cultural
separation, the minority person strongly identifies with
his ar her traditional cultural hentage and rejects the
dominant Anglo-American cullure,
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The authors conclude that a1t present. most racial mi-
nority peosple parlicipating in Extension commiliess
and programs are from the cuiturally assimilated group.
Because of similarities of beliefs. Extansion staff tends
ta feel “'most comtortable™ working with thase people,
gince their interests are similar. Extension people do
not effectively reach the other groups because of cul-
tural and language differences. The authors say that to
reach these two racial minority audiences effactively,
Extensian neads fo ratrain existing staft and/ar hire
new ztaff who are bilingual and bicultural.

Larry Meiller, Univeragily of Wisconsin

“A Longitudinal Task of the Selective Exposure Hy-
pothesis.”” Michael A, Milburm, Public Opinion Quarier-
ly, Vaol. 43:4, winter 1979, 507-17.

The pradominant position in the literature on the ef-
fects of mass media campalgns is thal most attempis at
changing attitudes and behavior through the media will
be unsuccessful. The argument is that it may be pos-
sible to increase knowledge, but attitudes ara highly
resistant o change, and the media’s effecis are limitad
by salactive exposure, retention and perception. How-
aver, this view was challenged by Mendelzohn {1973)
whose arguments found emperical support in the Stan-
ford’s mass media campaign on heart disease prevan-
tion (Maccoby and Ferguhar, 1975, 1976).

The Stanford study results showed a relatively high
correlation belween campaign exposure and haalth
knowledge. But that does notl necessarily mean cam-
paign success, Pernaps people with higher knowledge
and interest on a topic simply pay more attention to ad-
ditional campaign information on the same topic. Using
crossleg analysis and partial regression analysis on the
Stanford data, Milburn found that exposure 1o the
media campaign causzed increased health knowledge.
This increased health knowledge, in turn, led to more
positive attitudes toward health practices. He found no
evidence of selected exposure effects,

Mendelsohn, H., "Some Reasons Why Information
Campaigns Can Succeed,’” Public Opinion Quarterly,
Vol 37, No, 1 (1873).
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Maccoby. M.. and J. W. Ferquhar, “Communication for
Health: Unselling Heart Disease,"" Journal of Com-
munication, Vol. 25, No. 3 (1975), 114-26.

. "Bringing the California Health Report Up to
Date,”” Journal of Communication, Vol. 26, No.1
(1876). 56-57.

John Fell. University of Wisconsin

Dakota Farmers and Ranchers Evalvate Crop and Live-
stock Surveys. Calvin Jones, Paul Sheatsley and Ar-
thur Stinchcombe, National Opinion Research Center.
Report No. 126, 1979, Chicago. lllinois.

The practice of surveying clientele to determine how
well they are being served seems to have increased
greatly in recent years. The authors of this book have
succeeded in providing us with much useful informa-
tion related 1o one of our primary clientele=farmers.

The authors conducted a telephone survey of a sam-
ple of several hundred farmers in Morth and South Da-
kota. The survey was undertaken for the USDA Crop
Reporting Board to learn how the USDA could improve
participation in the 500 surveys it makes avery year.
The findings are certainly relevant 1o anyone conduct-
ing this type of work.

Almost half the operators said they were asked to
participate in surveys too often. However, as the au-
thors note. this response was not necessarily related
to the number of requests operators reported receiv-
ing. In fact, those who were asked to participate most
often were least likely to complain. Instead. complaints
about the number of survey requests were much more
strongly related 1o the belief thal the surveys could not
be trusted, served no useful purpose. hurl their profits,
or mainly benefited competitors.

Farmers also were asked to speculate about why
other farmers would refuse to participate in the crop
and livestock surveys. Two answers were most preva-
lent. One related to privacy—farmers said the surveys
ask for too much personal information. delve into oper-
ators” decisions that are not the government's busi-
ness, and elicit information that might be used against
the operators personally. The other answer related to
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the effects of the government reporls. Producers felt
the reports depress prices and are exploited by inter-
ests opposed to producers. The authors conclude that-
participation rates depend more on general altitudes
than on the characteristics of a particular survey.

Of additional interest in this book is the amount of
information concerning farmers’ media habits. The au-
thors found that farmers” use of periodical literature for
livestock information (magazines. journals and news-
letters) declines monotonically with age. Two thirds of
the operators under 40 cited this source, as compared
1o less than half of those 60 or older. Mass media use
was nol differantiated by age. exceplt that the youngest
operators wera most likely 1o mention using television
reporis, while the gldest were least likely 1o,

All in all, this book offers a wealth of information for
information specialists and | would recommend ACE
members take a careful look at it.

Larry Meiller, University of Wisconsin
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