Rescarch Priefs

Includes explanations of practical cammunication, iralning media math-
ods, and equipmeont use (1-2 typed pages), Send briels 1o Robert Hays
or James F. Evans, Oflice of Agriculiural Communications, Colloge of
Agriculture, University of llinols, Urbana, IL §1801.

The Media Contact Record

Sheet as Research Tool

As communicators, we all work from time to time—it
not every day—=with the various mass media. And each
of us probably asks, sooner or later, “ls anyone read-
ing, listening, or watching?"’

This study represents an attempt o find how much
contact one select group had with the mass media and
to develop an effective but simple record-keeping in-
strument with which respondents could identily their
own patterns of media use. The group consisted of stu-
dents in an introductory agricultural communicalions
course at the University of lllinois in sévan semeasiers
over a four-year pariod, 197780,

The study involved 309 students, 73 of them agricul-
lural communications students, 18 in journalism, and
the remaining 218 in various agriculture curricula. At a
specilied time each semester, each student in the
class was given a media contact record sheet (zee fig-
ure) and required to record all the time he or she spent
in contact with any mass medium each day for a week.
(An underlying assumption was that the exercise could
enhance the students’ awareness of the parvasivenass
of the media in our society.)

Data from all seven semesters were remarkably simi-
lar. Combined, they showed an average student media
contact of 28.3 hours per week, or just over four hours a
day. In terms of specific media, radio emerged as the
mast widely used=a pradictable reflection of its *'com-
panion medium™ characteristics=at an average ning
hours a week. The combined data showed an average
7.2 hours weekly spent listening to records or tapes,
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seven hours watching television, 2.1 hours reading

newspapers, and 52 minutes with magazines.

One student added the following note at the botlom
of hiz media conlacl sheet:

“Dear Frofessor: Due to various occurrences, this is
not & wsual week of madia contact for me. This hechic
university life sometimes excludes me from the rest of
the world.” How “excluded’ was he? He reported 27
hours of media contact during the week.

Several conclusions wera drawn from the study:

1. Stedents inevitably spent more time in media con-
tact than they thought, based on pre-lest esti-
mates.

2. Students seemed 10 find the media contact record
sheet easy and fun to use, indicating it is an instru-
ment readily adaptable (0 other audiences.

3. Although the record sheet format might make
“cheating'” sasy (just fill in the blanks), consistency
of data over the long period of the sludy seemed (O
indicate validity,

College students probably are not typical of a general
population, but they may not be atlypical of a general
population in their age group. This study naads to be
raplicated with various audiences (e.g., farmers in a
given counly) and in various social setlings. Tha media
contact record sheet provides a useful "first step" re-
search tool to help communicators find out if anyone is
reading, listening, or watching.

-Robart Hays
Universily of lingis

ACE Radio-Television
Specialist Survey

The 1980 directory of agricultural communicators in
land-grant universities and USDA agencies lists 87 per-
sons with electronic media service responsibilities. In
an effort to collect data useful in planning regional and
national ACE meeatings, a questionnaire was adminis-
tered to determine the kinds of activities these individ-
uals are involved in and their attitudes toward proles-
sional improvement workshops and training sessions.
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