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The epinlons axprassed In these arlicles are nol necassarily thaso
of the aditors. ACE mambers are invited to prosent opposing wiows
or 19 prasent thalr considored opinlons on eother communications
issues of divect concorn to ACE membars, genarally.

Professionals, Terminal Degrees

and Terminal lliness

Rarely have | come across an article in ACE Quarter-
Iy, writtén in behalf of the American farmer,

Instead, the emphaszis of the writers has been on the
“professionalism’ of the agricultural communicatar,
rather than on the professionalism of the farmer. These
axpositional axarcises have become even more pro-
nounced since we shortened our name from ASACE o
ACE. Dick Lee, in the October-December issue of the
QUARTERLY, has accurately pinpointed the problem, |
balieve, whan he wrote: “"such matleérs as academic
standing and terminal degrees do seem 10 create a di-
lemma for information staff in land-grant universities.”
That may have been the understatement of the de-
cada,

For my part, information staff need terminal degrees
like they neead tarminal ilinessas. I, of course, appraci-
ate the desirability of being on the facully salary table
rather than the staff table. Bul | am convinced that un-
less one is engaged in teaching and/or résearch, one
should be satisfied with a nonacademic litle, remunéra-
lion notwithstanding.

| came 10 the College of Agriculture & Environmental
Sciences at Rutgers as chairman of the “Department of
Agriculture and Home Economics Information.” We
quickly renamed it the Communications Center, 1o im-
part its broader role. Neveriheless, my ¢onceplion of
an agricultural college editor was one who used whal-
ever skills one possessed as a communicator for the
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benefit of the farmer. Home Economics and 4-H editors
responded 1o the need of their clientele as part of the
total informational effort.

Of direc! benefit would be the assistance given to
both the experiment station researcher and the Exten-
sion specialists in providing the latest information-- in
comprehensible language and form--to the farmer, who
required it for increased production. (This is at the
heart of the land-grant philosophy of education.) In ag-
ricultural marketing, production efficiency is always the
goal, for it is the only part of the marketing equation
over which the farmer has any control.

Of indirect benefit would be information targeted for
urban and other nonfarm avdiences in an attempt to de-
scribe the role of the farmer in the total aconomy. In
Mew Jersey, the most urban state in the nation, a sus-
tained public relations effort in behalf of the farmar is of
paramount importance. | was delighted 1o read James
Grunig's footnoted comments concerning public rela-
tions. But for me, PR rates an entire dissertation, nol
just a footnote.

Our job as agricultural communicalors, distinct from
socience writers, is 1o explain, 1o as many publics as
possible, just exactly what the 4 percent of the nation’s
work force is doing out there in the fields, in the feed-
lots, in the farrowing pens and in the dairy barns. And |
might add, doing it 50 magnificently!

Agricultural communicators should be explaining
why farmers sell commodities below the cost of prod-
uction, and still continue to produce.

Agricultural communicators should be wriling about
the $32 billion worth of exports farmers supplied in
1979, helping to offset some of the costs of Middle East
il

Agricultural communicators should be warning about
the 5 million acres of farmland our country loses avery
year to erosion of one Kind or another,

Agricultural communicators should be penning
essays on the structure of American agriculture — how
farming is organized, who controls it and where it is
headed — as Bob Bergland has courageously suggest-
ed.

If we do our jobs as “agriculteral communicators in
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education,” we will be educating the public, the re-
searcher, the extension specialist, the county agents,
the experiment station administrators — and the farm-
ar.
If we accomplish all of that, then we deserve the so-
briquet, "*Ace.'

But, then again, this is only my opinion.

Chaster J. Tellar
Rutgers University

On Conducting
Communications

Research

I am not sure whether it makes me a maverick or a
heratic, bul | disagree with the notion that, for the sake
of gaining professional parity in an academic setling,
agriculture communicators should be conducting com-
munications "“research.’

For better or for worse, | came to academic agricul-
ture journalism rather late in life--after spending 20
years in various types of commercial publishing. Ever
since | have been working for agriculture institutions
(about ten years now), | have been hearing the com-
munications people grumbling about being second-
class citizens. The plain truth is that. in a way, we ARE
second-class citizens at a university, We perform a
support role for the people who do the real work of the
institution. To put it in business terms: We don’t make
the company's products. The products of a universily
are graduates and new knowledge. In my opinion work-
ing journalists (not to be confused with academic jour-
nalists who teach) doing “research’ is a feeble attempt
to compensate for inferiority feelings that have grown
out of our support position. Furthermore, doing re-
search for professional enhancemeant may actually
keep us from doing what we are being paid to do.

Those who are ynable to accept their stalus as sup-
port personnel should gat jobs with newspapers, mag-
azines or book publishers, In those siluations editers

39




	1980_3_38
	1980_3_39
	1980_3_40
	1980_3_41
	1980_3_42

