Evaluating Alumni Publications: A
Readership Survey of the Graduates of
an Agricultural College

Argyrios Gerakis

Abstract

Faced with budget cuts, schools and colleges of
agriculture find it difficult to sustain their quality of
service, Well-designed and interesting alumni publica-
tions can project a positive image for the school and
help attract alumni support. This mail survey sought to
evaluate AMR, the alumni publication of the College of
Agriculture and Matural Resources of Michigan State
University. Overall, ANR readers seem happy with their
magazine. Alumni aré most interested in research
updates, Cooperative Extension updates, the concemns of
commaodity groups and industries, and outstanding
alumni profiles. There is potential for improvement.
Two reader groups that warrant special attention emerge
from this study: the surprising number of nonalumni
AMNR readers, and advertisers. Advertising is acceptable
to help defray publication costs.

Introduction

When faced with successive cuts in agriculture spending at the
national and state levels, schools and colleges of agriculture find it
difficult to balance their budgets and sustain the quality of their
service. To continue attracting quality students and increase
fundraising, agricultural schools need to preject a positive image,
One of the most appropriate groups to support this image is
the alurmnni. Alumni simply know the school best,  Effective
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Future Directions

The results in this section concern proposed changes. Table 4
shows reader interest in vanous topics. Topics of greatest interest
were research updates, Cooperative Extension updates, concems of
commuodity groups and industries, and outstanding alumni profiles,
Letters o the editor and faculty news were rated less popular than in

the Wink (1979) survey.

Table 4
Reader Interest in Various Topics

Topls Mean® 20 Valid Don't
Count  HnowTo
Hesponse
Research updates 1.67 .70 T2 10
Cooperative Extension 1.85 073 71 11
updates
Concermns of commuodity .88 074 58 14
groupsindustry
Quitstanding alumni profiles 190 063 T 9
Lifelong education offerings L9 069 G 16
Adurmnl news (class notes) 2.00 0.65 &9 13
Letters to the editor 210 060 &5 13
Faculty mews (grants, awards) 226 0.62 3 9
Message from the dean 228 055 64 18
CANR: Alurnni Associption 229 062 L] 13
Bclivities
Sedent news (honors, clubs)  2.40 066 64 18

"Srandard devation.
“‘College of Agriculiure and Matural Resources,

*Seale: 1 = Very Inferested, 2 = Interested, 3 = Mot Inmerested,

Respondents then rated possible alternative formats for the

magazine. The four options were:
1. Retain this type of tabloid.

2. Replace with new college-wide magazine (the current publi-
cation alzo is college-wide) featuring stories about innovative
work being done by the Agricultural Experiment Station, the
Cooperative Extension Service, Academic Programs, and

Internationsl Agriculture.
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3. Option (2) plus a department newsletter once a year.
4. Option (1) twice a year and option () twice a year,

Respondents favored proposal (1) (29.6%) though there was
considerable support for the other options.

The next two questions related to advertising. ANR does not
accept advertiserments. Wink (1979) had found that readers would
favor advertising in AMR if it was used to defray part of the publica-
tion cost. Table 5 shows that current readers cbject even less to the
use of advertisements.

Table 5
Reader Dbjeclion lo the Use of Adveertizements

Category Frequency Percentage
1979 1991 1979 1991
Objection 47 4 18.7 51
Mo objection 176 68 69.8 86.1
Mo opinion 29 T 11.5 8.9
Total 252 79 1000 1000

"Dt from Wink (197,

The final question asked if readers would actually place an
advertisement in ANMR, either as an individual or as a company. The
results are given in Table 6. Though only 5.4% of the respondents
intended to place an advertisernent, this proportion represents
approximately 1400 readers, a significant potential source of
revenue, Of course, readers and advertisers may be separate
groups, and the potential number of advertisers may be higher.

Table &
Willingness to Place an Advertisement in AMR

Category Frequency Percentage
Willing i 2.4
Mt willing 38 51.4
Mo opinion 32 43,2
Tatal 74 100.0

Journal of Applied Communications, Wol. 81, Mo, 2, 1997 /25
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acquaintances or perhaps hope to read their name in print some-
day: alumni news was a high priority in the Wink (1979) study.

Finally, advertising is acceptable to help defray publication costs.
Most readers do not object o advertisements in ANR, and many
would be willing to advertise, Because readers and advertisers may
be separate groups, future research should identify prospective
buyers of advertising space.
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